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Here, creativity and experience come
together to bring your ideas to life.

Here is a team of talented professionals
dedicated to making your brand shine
with innovative & original designs.

Here are years of experience in the
industry, with a proven track record of
delivering top-notch creative solutions
that exceed our clients' expectations.

Here is a taste for uniquness, and a
passion for all things bright and colorful
that allow us to create truly memorable
experiences, to capture the essence of
your brand. So let us light up your world
and help you Shine On.

Here is «Brilliant Creative Agency».
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Creativity & the Vision 230

In 2029, the Kingdom rankeo 46th
globally in terms of creative outputs.

The strategic pillars of Vision 2030, namely «a vital
society, a thriving economy, and an ambitious nation»,
have driven creativity and innovation in various fields,
fostering creativity and innovation at the cultural and
economic levels and providing space for creative
opportunities regardless of their field.
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Strategic Brand Content
Communication Image Creation
® ®
Creative Literature Video &
Photography

Events
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Strategic
Communication

Turnkey Solution with an
international perspective

Together with our partners, we offer
services across dadll functions of PR &
Strategic Communication to deliver
turnkey solutions with an international
perspective.

-PR
- Media Monitoring
- Media Training
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Services and Solutions

2igelgle
Image

Branding Creates Value.

We help businesses establish a strong lbrand
identity that resonates with their target
audience, builds trust and loyalty, and drives
business growth. These services include:

- Market research
- Brand strategy development

- Brand identity design (Logo, Stationary,
Guidelines, Packages... etc.)

- Brand messaging and communication

- Brand image management.
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Services and Solutions

Content
Creation

Contentis KING.

Content plays a critical role in marketing. By
conducting thorough research, strategic
planning, and producing engaging and
iInformative material, we can effectively promote
your brand across various media platforms. This
content is carefully tailored to resonate with
your target audience. Ultimately, effective
content creation can help build brand
awareness, drive traffic, and generate leads for
your business, leading to growth and success.

- Conducting Thorough Research
- Strategic Planning

- Producing Engaging and Informative Material.
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Services and Solutions

Creative

Design with Style, Design with a Smile

Our passionate creative team loves to think out
of the box and find the best way to
communicate your message efficiently. We
understand your needs and goals. We work
together with you to create strategic solutions
using our cumulated experiences and skills in
the industry.

- Social Media content
- Event Design

- Ad campaigns Design
- Collaterals

- Literature

- Web Design

- Ad Design
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Annual Reports - Brochures

Literature

Your story should be told differently

We believe litterature, whether in the form of
brochures, annual reports, or even pamphlets,
are means to not only communicate valuable,
worthy information, but also as one of the
means to utilize and showcase your brand's
voice and identity, in the most practical way.

- Brochures
- Annual Reports
- Leaflets

- Catalogues
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An image is worth a Thousand Words

While words make all the message, an image is
worth a thousand words.

In the industry of commmunication, quality image
makes the whole difference. Our team ensures
your product, facililty, services, or concepts, are
captured in the best light, composition, and
quality, delivering the essence of your message is

V i d e O a produced the best it can be.
hOtOQ e phy Video Photography

- Video Commercials - Lifestyle

Services and Solutions

- Corporate videos - Staff poprtraits

- Video Coverage - Architecture and Interior
- Drone shots - Conceptual

- Short Videos - Events coverage

- Documentry - Products
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Events

Celebrate, Impress, Repeat.

The venue, cocktails on the tables, centerpieces,
sound and lights and ushers, are pillars, that support
the backbone which is the theme and story to tell.

We made and lived so may great events for so many
great clients, and all of them say they lived a success,
to repeat.

- Corporate events
- Team Building
- Launches

- Annual Conferences
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We Walk The Talk
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Strategic Communication Services

/T /T I

Strategy & Planning PR Services Media Training

- Overarching communication - Developing holistic PR Executive and
strategy development Programs spokesperson

media training

- Key messaging framework - Media relations
e Crisis Communications « Media Qutreach Plans &
execution

- Tactical communication plans

- Content Management — Arabic * s Releases

and English

Interviews
e Press Conferences

- Media Monitoring
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FORTNITE
TOURNAMENT
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Sadara

POWERING
SUSTAINABILITY
WITH CHEMISTRY

SUSTAINABILITY
REPORT 2022

sadara.com

INABILITY REPORT 2

TABLE OF

CONTENTS

TY REPORT

LIFE CYCLE ASSESSMENT

In 2022 a Life Cycle Assessment (LCA) was conducted, based on ISO 14040 standards, to
evaluate the inputs, outputs, and potential environmental impacts of three of our products
- low linear density polyethylene (LDPE), PMDI, and polyols - and their respective feedstocks.
This approach ensures that Sadara considers the entire life cycle of a product system when
assessing its carbon footprint

Recycled Materials.
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CIRCULARITY

To assess its capacity and aspiration to reduce resource extraction and waste material, Sadara
utilized the Circularity Transition Indicators Tool. This tool enables Sadara to analyze material
flows throughout its operational processes. identifying areas where resource extraction and
waste can be reduced. The analysis is carried out with the help of third-party consultants and
focuses on flows that occur within Sadara’s operational boundaries

COMPANY BOUNDARY

Linear inflow Linear outflow
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CLIMATE CHANGE AND NATURAL RESOURCES CONSERVATION

OPERATION CLEAN SWEEP

GRI2:25

In 202), Sadara became the first company in the Gulf Cooperation Council (GCC) to receive
the Operation Clean Sweep (OCS) certification from the Gulf Petrochemicals and Chemicals
Association (GPCA)

The OCS program is an American Chemistry Council (ACC) and Plastics Industry Association
(PLASTICS) initiative involving the participation of more than 60 countries around the world. It
is designed to help plastics industry operations reduce the accidental loss into the enwvironment
of pellets, flakes and powder throughout processing facilities and across the entire supply chain.
‘Operation Clean Sweep® (OCS) Sadara Journey

* Case Study

Sadara implemented & range of effective procedures to prevent the loss of pellets,
including the use of supersacksinscrap bins, green mesh to prevent pellet contamination
of water flows, and periodic cleaning of conveyor baskets to ensure optimal performance
of wastewater recovery units. Since the implementation of these measures. in 202
we have maintained an impressive overall 0.4% pellet escape from our systems to the

with all escaped pellets subsequently collected. Our goal is to achieve zera
losses by 2025.

Communication



9\.)).@5." Z\,ga;a.mﬂ Kﬁd‘
Saudi Electricity Company

Annual Report

0Ll asls
aylloll

asylill clspddl
Loy joliuolly

Los &al4nllg & souainll olallally ol 110l (o Al a4y il o d <3 A8l
s 03 g 1l &uilynsll A8lallaclio flad g8 g iiagll Jgaill oliasilyiwl £0 giblody
Jusshall g3 oll g Le ELindl) & lelall g dolai bl G483 o)

sl gillalolell gl gloa] (xo (%93.66) a5l 58 Billagll (uings Asuwsi el Los
role $-8 a8y il 5.8 3292l @oljy ©1 8839 A blhgog Lalago (32,863) ©2021 pole Lilaiy
Oliags sl JILa 0 JLuy Gs-o (620) jolaks (ullo 3L Luics Lullo [y 89) 02021
58 €l llg 5.39-201 L8ES jj-23 5.3 32ibgoll £l 4] @olipy Slaliidly daissunill clulyall
; a5y ddl
sl yalan ALl glloj e laig i e Allol glitollg y4 il allasangil Lolis
02 0lolaw elloll Gty il g aopalloals poliol sy il ug o & 1039 Lusadidl glallg
rocall gule - alll Lonkadn — lolw (5 2 030 j 10l (10l 03 e 5g gowg jojll asc
03 §1875.8 - alll G48g3 22— pawlg &85 ilI52s il Litogas 0285 g3l sganolll
Ololuw (5 jisll 2 e paoll g A Loll go il uualal lésellg 4 il pa &3l ellisg iljlaill
a8 i)y ysllocall g dyn sl eUn@ @4 o 8alel Ayljgl &ialll yuss) A8lall ; jjg
ayljgl &ialll cLac izl ulaal eisg Laallao glc yopally Lasoly &oiliog
asp il Jloch pnisiliog y 1iallmnocs gle 85 3goll

540000181301 5.8 ellojllg yu Lol dlololl lalllg a8l yulas LAl Alojll 14 il Los
10 Ollal 480 98 810180 mailonluss e Jowll £8190 &0 98 88 yiul guguiog
sgiailly Ll LI o sjoll G483 )] Losen Lisdes ul Uag jc o goll WL wolsll
plgchl sa i lg & A8Looll 58 8 10llll 34 o pra) Ailynall 3l dclin Jlao g8
Shagll 1 98 Asslall Clpiunll JIs &8yl a3l Lo U8 Gg.bs il hg-b alusall
2030 34 Looll as) dngokall

83zl liingsa) dossall 8302l s 58 ailolg aiolg ojic oyl Uialy e alll ol

Ulblwll adla (u AL 7 jgisall

asylill cls il
el J8i Asilngll a5l 64

ayageull clyym s a5y
&ylinoll pugini)
elpi) &pagoullasy il
(pipll g pinell) @8l ©°
alolaiollaligs asud
wlogleoll yiaig wlllasl) 72

asylil syl g8l 74

o<l 19 Gl Lo potunoll pawaill dlolgel izl g le Aadlaollg disyll aoiillvailgs
bl olwbully dakill 4o

JA115 0lg 1y 15(186.8) oyl 0 Lo 02021 ole JILa &8sl -0 & aiioll & lnfl casly Los
09410 (318) Ll 39 glpaslipUaill o e g laslpaslladlnll elos] o (%54)
(%37.1) 2Lii| 62044 ) {5818 0l b 6l (o Loy

pole JIs 85 slac Gllo (10) w5 58 Laalais fisoo Luidng fjlai) a8y il ca 88n Los
Jlolllin 6.8 Liolle jy iy sims g3l Lol g 29 @4 Looll clail 6102 598 02021 - 2020
gwldcidy gy

wilayeaaallolegyiiollipo iaxc 02021 ole YU clyn sl J 81l @uibngllasy dullcpaily
Lnsls &89 Jaul Ol i 5 1ghnTg (pamad i L wl Eoilall slianolljjei clegy o
Gla i o] 38LA] Jugas lianog duayl ollilag A ulgn clay d a8y dll cudlal egs
<113 0.5 (2371.68) @ 8laoll L uayll GllLyl8lg & plgall wls s iul u Slg & sigall GLull
102020 pole sl 9.8 Eo3lall A il (0 (%2.66) alswi Lo Liod

252030 84 Looll &gy 318159 Asilyasll Al jsLao &agits @piul ploial llodiwly
Al adlinll o plaill 2 dio clilinio gadig  alall élnall go claly vl puthss
Wigaoll 98 8 g3l (@ashs) Egpsino 3 sghns 9 8 28Ul ey in) B39 will A8y dll ey i
Elindll 5.8 £8) 53| (asndl) Egisitog Clglaso (3600) 5y 8 g yll Lnall s ioll
ol Uil J o @3l palhs & Jatusoll Ll 23g-0i Clglaso (3600) 3528 bn wwghl

@usyoll o193 oliaiy g lgill o Le ©2025 - 2024 ol ol 9.8 (pacgp sitoll Jo33

cloglell dyidig claill diia Llep 53390 81363 Aol toll ciliigd 88y i crodg Los
sl sl @y i g wll lLaill a8y s o J4 &o auigall GLull dora g
OLy8lall 03  Cuifog.uyic @8y g alol& Lol ULailIasy s (34 a8pisg dgLiligs)
1§90 J18 (0 JjlLioll ausg Al GLI 34 4 i ol AT wl 50 (0 Aol Toll wilulgs a5y s

aslooll g cllasllaoas

Us-aall 5.8 culiod 92021 ole JILs Olsla itdlg jlgall o 3 sa0ll s de a8y il cilang
ilelingg.ag dollg iloaall luisi) EMS & ksl o)1l olkai 5.8 10041081 gjllosla i gl
clsyillaosga s ilifo 5.8 j1aillajiay jo.allg.(3lg-ollg .3lolly il ulillg gclinllyyoll

Ayl dndill slacl slowl
asydll &jlall yulao
a1l wlall cLaclg
aslynall 010l 8)lallg
wloasg &jgdll
Gaapiigll 7Y

o)l nlidui 52
aypdul ylgall 56

A ylaly falis il ciligl uioll 4618 gle AL wl Lol ©2021 ple JILb cLynAll 4392 wll &8y il o1 bon
©lsy i Jadl & wlisll ol 20ll gl @85l 9.8 bl ol digos Jg-oglly wgodill Jsailly & ullollg dsoutiisllg
88 dlynalllhd laxa i g 1l dsouailly ol olsllallan oljlaillioia rlag Asclel Lslyasll 48l
aslogll

Uall gdla &y s a8y il ) 08 Goaawo 1 3l gaund 02021 pole JIs cudifing il cililaill il oo
Gy (ol olell 9.8 292w Ly g9 110 (3,025) §lios il g 392w Uy Usale (14,357) flun 2021 ele 8
alal eyl olsjgimns 22 disgdpstell mawil Slell gl g dlo- s siell agll g-blo 4Ly Losg (£376) Ly
Ul s (2.1) &lso J 8o 15392 w Ly sLako (6.7) &lso - 62021 ole) g2 as JLy jalo (7.7) dlios lesoll
plelyLy (1.62) o wll A 830llg gl @yl 1 e Telisg (%219) oja 8 Lanly o (golusll plell g 392w
Gilall ololl L) (0.50) Jilko 162021

@8l 390l ol 15 09 .alsd gl ololly ilao Y10y &I (973) jla oy Jjwal lllabuwl clios | A 4837 @l
la il A 1855 Laic i g illg 02021 ole aslas 9102016 ole 3 io 39 Gl plaslul gruaig dallselas g3
8lgol 523 YA 4 361150 Lioji 5.8 2 gl linno Liins] i Lo {58180 ol Jsags ggeale (23) 4 5.8l cilaos
A4S o239 gl )5 Inog & icgig Ao dyluise 31410 slaiel @3 102021 pole JILs g glusll g8l Slilinto

lleo dols
yudao gudy
8)lall

21 aylaPl yulas yis |10

' v el pesl oo et AS LL01
Saudi Electricity Company
sl o U3l Jomi

6)aMNlyulap Qi

-
2
|
z
b
o5
7
£
;

(Wi

P —y T e Ry

cL.S)éS.U a._}J}.i_'.J\ _A.S):.J‘
Saudi Electricity Company

Communication



tog

Q.

Y




Architecture Photography
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Food Photography
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Product Photography
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Product Photography
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Portrait Photography
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Videos & Films

Economic Cities and Special Zones Authority (ECZA)

King Abdullah Economic City (KAEC) National Development Fund (NDF)

For more Videos, Please visit our YouTube Channel: @brilliantagency

Communication
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Creative & Production

Event Material
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Industry Briefing Day - Event Material Design
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cd-uanh  10th Anniversary & Website & Product Launch - Event Material Design
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THEY ARE OUR

PARTNERS

Because their success is ours, their goals are ours,
and their business is our business. We do not like

to define our services as a client-supplier deal, bu:g_.
rather a long term partnership. |




Bulbant Our Partners
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Strategic Partnerships
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PR & Strategic
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UX Application &
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nk You.

. +966 50 636 7945
“d info@thebrilliantagency.com
s www.thebrilliantagency.com
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